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Abstract

The aim of the thesis was to observe whether the companies in forest products industry have been
able to create value, and which companies in the industry have been most successful in value
creation. The thesis approaches the problem setting through a nomothetical case-study, in which the
value creation is measured by discounting return on capital employed with company dependant
weighted average cost of capital. The case study includes 39 forest products industry companies
throughout the world and the value creation is calculated for the period of 1998-2002. In the study,
publicly available financial data of the selected companies was used as the source.

The study shows, that value is created in practice only in the Nordic forest industry companies.
Compared with their North American and Japanese competitors, Nordic companies have managed
to generate value significantly better. Many of the South American and Southeast Asian companies
have heavy capital load, which causes them to create lower value than the industry in general. The
companies from these emerging forest industry regions are though best performers, when operating
profitability is measured.

In general, in the forest products industry the ability to create value has been on a weak level. Only
few of the companies included in the study managed to create value during the observation period.
An interesting finding is that large size of the company does not provide the company ability to
achieve neither good value creation nor good operating profitability. An interesting finding was also
the fact that the North American companies were in practice destroying value, even though the
concept of value creation should be there strongly rooted to business culture.
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